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Identification 

	Name of organisation
	FNGN (Fédération National des Groupements Naam)


	Address
	BP 100 Ouahigouya


	
	

	Contact number 
	40 55 04 11

	Email address
	fngn@fasonet.bf

	Person interviewed
	Oumarou Ouedraogo

	Position/function in organisation 
	Animateur  (CES-AGF)

	Male/female
	Homme 

	CCAFS Site (ID No.)
	BF01

	Town name

	Ouahigouya

	
	

	Name of interviewer
	Kamboulé Roséline

	Date of interview
	29/02/2012

	Duration of the interview
	3h30mn

	
	

	Other people present
	

	(please record names and 
	Drabo Paulin

	functions)
	Agronome à la cellule agroéconomique


	
	Type of organisation
	

	
	Private sector (profit making)
	⃝
	1

	
	NGO (local)
	⃝
	2

	
	NGO (national)
	⃝
	3

	
	NGO (international)
	⃝
	4

	
	Government (local)
	⃝
	5

	
	Government (regional – within country)
	⃝
	6

	
	Government (national)
	⃝
	7

	
	Other International Organisation
	⃝
	8


	
	Does the organisation work at any of the following levels? (tick as many as relevant)
	

	
	Local
	⃝
	1

	
	Regional (within country)
	⃝
	2

	
	National
	⃝
	3

	
	International
	⃝
	4


	Organisation Information

1.
	What does your organisation do? (main areas of work)
	
	
	
	

	
	· Agriculture- élevage- environnement
· Conservation des eaux et des sols

· Sécurité alimentaire

· Santé et social

· Commercialisation des produits agricoles et leur transformation

· La microfinance
	

	2
	Describe the locality where your organisation works 
	
	
	
	

	
	Sur le plan de la population,on a une diversité d’ethnies dominé par les mossis. Sur le plan physique, la localité appartient au domaine sahélien avec une végétation dégradée, des sols arides. L’activité principale est l’élevage.
	

	
	
	

	
	How long has your organisation been working in this area? 
	

	
	Depuis 1967
	

	
	
	

	3
	What types of services and information do you provide to farmers (and their communities) on: 
	
	

	3.1
	Agriculture related decision making
	
	
	
	

	
	· La formation, suivi et encadrement
· La conservation des sols

· Le reboisement

· La mise en place de perimeters maraîchers-aménagements

· Fourniture des intrants et des angrais et accompagnent dans l’écoulement et la transformation
	

	3.2
	Natural resource management
	
	
	
	

	
	· Formation et appuits dans la gestion, la restauration et la récupération des sols.
· Plantation et régénération assistée de la végétation
	


	3.3
	Food security
	
	
	
	

	
	· Formation des  gestionnaires des banques de cereales
· Coordination de la gestion et du convoyage des zones excédentaires vers celles déficitaires
	

	3.4
	Weather and climate related decision making
	
	
	
	

	
	· Suivre la pluviométrie afin d’avoir une base de données et mener des etudes statistiques
	

	3.5
	Markets related decision making
	
	
	
	

	
	· Diffusion des marches hebdomadaires au niveau national et local grâce à la radio.
· Sorties auprès des GCA (Gestion des Sécurités Alimentaire) pour les informer et suivre la gestion des ventes et des achats.
	

	3.6
	Does your organisation have activities related to climate change mitigation?
	

	
	· La sensibilisation et l’information à travers la radio.
· Le reboisement

· La régénération naturelle assistée (RNA)

· Les fours solaires vulgarisés pour minimiser l’utilisation du bois d’énergie
	

	
	
	
	
	
	

	
	Mitigation
In the context of climate change, a human intervention to reduce the sources or enhance the sinks of greenhouse gases.  Examples include using fossil fuels more efficiently for industrial processes or electricity generation, switching to solar energy or wind power, improving the insulation of buildings, and expanding forests and other "sinks" to remove greater amounts of carbon dioxide from the atmosphere. 

Source: Glossary of climate change acronyms, UNFCCC (http://unfccc.int/essential_background/glossary/items/3666.php) - reached through Wikipedia
	

	3.7
	Other types
	
	
	
	

	
	· Intervention dans le domaine de la santé, du social et genre
· Sensibilisation sur l’éducation des filles, microcrédits pour le commerce des femmes…

· L’alphabétisation
	


	4
	What objectives does your organisation aim to fulfil in the area of supporting farmer decision making by providing information and services? List them

Probe for any objectives that may be forgotten and have to do with climate or weather issues specifically 
	

	
	
	

	
	a

permettre aux producteurs de pouvoir prendre les decisions, agir, sans nuire à l’environnement.

	
	

	
	b

permettre aux producteurs de se rapprocher de l’information climatique
	
	

	
	C
Améliorer la productivité des terres dans la perspective d’une agriculture durable

	
	

	
	d

reduire les risques de famine par la diversification de la production agricole (sécurité alimentaire)

	
	

	
	e

renforcer les capacities techno-économiques des producteurs à travers la formation et l’accompagnement (le conseil à l’exploitation familial)

	
	

	
	f

renforcer l’accès des producteurs aux micro-crédits à travers le renforcement du réseau des BTEC (Bonré Traditionnel d’Epargne et de Crédits

	
	

	
	g


	
	

	
	h


	
	

	
	i


	
	

	
	
	
	
	
	


	5
	In operational terms, what are your organisation’s current priorities? 
Please tell me how important each objective is on a scale from 0 to 10, where 0 represents unimportant and 10 is the highest importance for your organisation.


	
	

	
	Objective (use letter from Question 4 to identify the objective)
	
	Importance
	
	

	
	 
	E
	(
	
	10
	
	

	
	
	C
	(
	
	10
	
	

	
	
	D
	(
	
	10
	
	

	
	
	F
	(
	
	9
	
	

	
	
	A
	(
	
	7
	
	

	
	
	b
	(
	
	5
	
	

	
	
	
	(
	
	
	
	

	
	
	
	(
	
	
	
	

	
	
	
	(
	
	
	
	

	
	
	
	(
	
	
	
	

	
	
	
	
	
	
	
	

	6
	What is your view of the way priorities of your organisation could be changing over the next 5 years?
	
	

	
	Les microfinances, la gestion des resources naturelles, la sécurité alimentaire sont des themes complémentaires et imbriqués. La sécurité alimentaire et la gestion des ressources naturelles pourraient être priorisées.
	
	

	
	
	
	
	
	

	
	
	
	
	
	

	7
	In your geographical area of operation do you work directly with, or specifically target any of the following?
	
	

	
	individual farmers
	⃝
	1

	
	community groups
	⃝
	2

	
	other organisations working in the locality
	⃝
	3

	
	local authorities
	⃝
	4

	
	women individually or in groups
	⃝
	5

	
	Other, specify     ____________________________________________________
	⃝
	6

	
	
	
	

	
	Use the answer from this question to probe the answers you get in the next question
	
	

	
	
	
	
	
	

	8.
	What activities are the main activities that YOU are implementing NOW in relation to the provision of information and services that help in decision making?
	

	
	· Les activités de CES-AGF
	
	

	
	· Activités de recherche-développement sur la mobilisation des eaux et irrigation d’appoint
	
	

	
	· Conseils en exploitation familiale
	
	

	
	· Activités de soutient è la production de semences améliorées
	
	

	
	· Animation des greniers de sécurité alimentaire.
	
	

	
	
	
	

	
	
	
	

	
	
	
	

	
	
	
	


For each activity described above, use the Activity Information pages as a guide for the interview and to record the information provided by the respondent.

Information about service activities
	
	
	
	
	
	

	1
	Activity name
	
	

	
	Les activités de CES-AGF (conservation des eaux et des sols, défense restauration des sols et agroforesterie

	
	

	2
	What are you doing?
	
	

	
	L’Etude consiste à faire des ouvrages mécaniques (diguettes antiérosives, traitement de ravines, des boulis de 4000 à 7000m3 pour le bétail, des retenues d’eau pour installer des périmètres. Des ouvrages biologiques aussi à travers des plantations, des brises-vents, des haies vives, zaï, des fosses fumières, des démis lunes, tapis herbacé…
	
	

	
	
	
	
	
	

	3
	Where is it happening (include area coverage, if possible identify it on a map of the area)?
	
	

	
	Dans les champs-écoles des les régions où la FNGN est implantée.
	
	

	
	
	
	
	
	

	4
	Describe the way it is implemented (find out: who implements, mechanism for delivery, frequency, what capacity is built, what is the role of individuals/groups/community, etc.) 
	
	

	
	Les metteurs en scène sont les producteurs qui sont accompagnés par les animateurs. Les CES-AGF se mènent périodiquement et sont planifiés annuellement. Le groupement et union se chargent de capitaliser et faire le rapport pour la fédération, l’animateur est chargé de faire remonter l’information.les capacités à produire des producteurs sont renforcées.
	
	


	5
	Describe the target population and the population being reached (characteristics, size, etc.)
	
	
	

	
	L’ensemble des producteurs des zones où intervient la FNGN ( 28provinces, plus de 1800 villages)est ciblée. La population touchée est difficilement estimable.

	
	

	
	
	
	
	
	

	6
	Are you targeting a particular group?
	
	Yes 
	⃝
	1

	
	
	
	No
	⃝
	2

	
	Describe the targeted group
	
	
	
	

	7
	Are you targeting mainly 
	men
	young
	⃝
	1

	
	Tick as many as relevant
	
	adults
	⃝
	2

	
	
	
	elderly
	⃝
	3

	
	
	women
	young
	⃝
	4

	
	
	
	adults
	⃝
	5

	
	
	
	elderly
	⃝
	6

	8.
	Are there any specific ethnicities, type of households (e.g. female headed) or specific socio-economic/vulnerable/ marginalized groups that you are currently targeting in your operations?  (list them below)
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	
	

	9
	Are you working together with other organisations?
	
	
	
	

	
	If yes, list them
	
	
	
	

	
	Name
	Contact person
	Type of organisation
	Contact number
	
	

	
	DRAHN
	
	3
	
	
	

	
	DREDD
	
	3
	
	
	

	
	BD
	
	2
	
	
	

	
	Pain pour le monde
	
	2
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	Types: 1. Community based - 2. NGO - 3. Government  - 4. International  - 5. Other
	
	


	
	
	
	
	
	

	10
	How long have you been implementing this activity?
	
	
	

	
	
	
	
	
	

	11
	When will this activity finish?
	
	
	

	
	
	
	
	
	

	12
	What is the source of funding for this activity?
	
	
	
	

	
	Producteurs, Pain pour le monde, BD

	
	

	
	Please specify government (national/ local), private (profit making), NGO local/ national/ international), community funded
	
	

	
	
	
	

	13
	If the activity is information based, try find out about the sources and process to get the information to the users. Here are some questions that may be useful to build the story: 
· What is the source of information used? 

· How do you get it? 

· Do you process the information in any way for your target audience (e.g. reformatting, reframing, re-analysis)?

· If yes, what do you do, how and why? 

· How do you pass it on to your target audience? 

· What products do you generate?

· How do you communicate them?
· What are the main challenges/difficulties you encounter?
	
	

	
	Les sources sont nombreuses. Linformation est traitée en function du theme.
(use additional pages if needed. If so, please write the organisation, activity name and page number at the top).
	
	

	
	
	
	


	
	
	
	

	14
	Are you aware of any other organisations working locally on this theme, but that you are currently not working with? (list)
	
	
	

	
	non
	
	

	1
	Activity name
	
	

	
	Activités de recherche-développement sur la mobilisation des eaux et irrigation d’appoint
	
	

	2
	What are you doing?
	
	

	
	Mobilisation de l’eau de ruissellement à travers un basin de captage des eaux et un système d’irrigation. Formations sur les Changements climatiques

	
	

	
	
	
	
	
	

	3
	Where is it happening (include area coverage, if possible identify it on a map of the area)?
	
	

	
	Dans 4villages (Koumbri, Boulzoma, Tougou, Solgom de la province du Yatenga.

	
	

	
	
	
	
	
	

	4
	Describe the way it is implemented (find out: who implements, mechanism for delivery, frequency, what capacity is built, what is the role of individuals/groups/community, etc.) 
	
	

	
	Cette activité est mise en oeuvre par l’équipe des CES-AGF et celle agro-économique, les responsables des unions naam, l’équipe technique des 2ie. Renforcement des capacités d’identification des sites potentiels d’implantation des ouvrages (déterminer la période propice pour l’irrigation (formation) des capacités en matière de Changements Climatique et de l’utilisation de l’information climatique

	
	


	5
	Describe the target population and the population being reached (characteristics, size, etc.)
	
	
	

	
	La population cible est l’ensemble de la population de la zone d’action. Celle touchée est composée de 18 producteurs.
	
	

	
	
	
	
	
	

	6
	Are you targeting a particular group?
	
	Yes 
	⃝
	1

	
	
	
	No
	⃝
	2

	
	Describe the targeted group
	
	
	
	

	7
	Are you targeting mainly 
	men
	young
	⃝
	1

	
	Tick as many as relevant
	
	adults
	⃝
	2

	
	
	
	elderly
	⃝
	3

	
	
	women
	young
	⃝
	4

	
	
	
	adults
	⃝
	5

	
	
	
	elderly
	⃝
	6

	8.
	Are there any specific ethnicities, type of households (e.g. female headed) or specific socio-economic/vulnerable/ marginalized groups that you are currently targeting in your operations?  (list them below)
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	
	

	9
	Are you working together with other organisations?
	
	
	
	

	
	If yes, list them
	
	
	
	

	
	Name
	Contact person
	Type of organisation
	Contact number
	
	

	
	2ie
	
	4
	
	
	

	
	DRAHN
	
	3
	
	
	

	
	DREDD
	
	3
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	Types: 1. Community based - 2. NGO - 3. Government  - 4. International  - 5. Other
	
	


	
	
	
	
	
	

	10
	How long have you been implementing this activity?
	Dernier trimester de 2011
	
	

	
	
	
	
	
	

	11
	When will this activity finish?
	2014
	
	

	
	
	
	
	
	

	12
	What is the source of funding for this activity?
	
	
	
	

	
	crdi

	
	

	
	Please specify government (national/ local), private (profit making), NGO local/ national/ international), community funded
	
	

	
	
	
	

	13
	If the activity is information based, try find out about the sources and process to get the information to the users. Here are some questions that may be useful to build the story: 
· What is the source of information used? 

· How do you get it? 

· Do you process the information in any way for your target audience (e.g. reformatting, reframing, re-analysis)?

· If yes, what do you do, how and why? 

· How do you pass it on to your target audience? 

· What products do you generate?

· How do you communicate them?
· What are the main challenges/difficulties you encounter?
	
	

	
	(use additional pages if needed. If so, please write the organisation, activity name and page number at the top).
	
	

	
	
	
	


	
	
	
	

	14
	Are you aware of any other organisations working locally on this theme, but that you are currently not working with? (list)
	
	
	

	
	Non 
	
	


	1
	Activity name
	
	

	
	Conseils en exploitation familiale
	
	

	2
	What are you doing?
	
	

	
	Accompagne le producteur dans la gestion technique et économique de la production, comment gérer son exploitation, formation...
	
	

	
	
	
	
	
	

	3
	Where is it happening (include area coverage, if possible identify it on a map of the area)?
	
	

	
	Dans les 28 provinces  

	
	

	
	
	
	
	
	

	4
	Describe the way it is implemented (find out: who implements, mechanism for delivery, frequency, what capacity is built, what is the role of individuals/groups/community, etc.) 
	
	

	
	Responsable de l’union agroéconomique, les conseillers (07), toute l’équipe agroéconomique les mettent en œuvre. Chaque année, des rapports sont faits. Les capacités renforcées sont le choix des sîtes, la recherche de marchés, capacités entreprenables du producteur.

	
	


	5
	Describe the target population and the population being reached (characteristics, size, etc.)
	
	
	

	
	Tous les producteurs sont ciblés. Les producteurs maraîchers de semences sont touchés.

	
	

	
	
	
	
	
	

	6
	Are you targeting a particular group?
	
	Yes 
	⃝
	1

	
	
	
	No
	⃝
	2

	
	Describe the targeted group
	
	
	
	

	7
	Are you targeting mainly 
	men
	young
	⃝
	1

	
	Tick as many as relevant
	
	adults
	⃝
	2

	
	
	
	elderly
	⃝
	3

	
	
	women
	young
	⃝
	4

	
	
	
	adults
	⃝
	5

	
	
	
	elderly
	⃝
	6

	8.
	Are there any specific ethnicities, type of households (e.g. female headed) or specific socio-economic/vulnerable/ marginalized groups that you are currently targeting in your operations?  (list them below)
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	
	

	9
	Are you working together with other organisations?
	
	
	
	

	
	If yes, list them
	
	
	
	

	
	Name
	Contact person
	Type of organisation
	Contact number
	
	

	
	FEPAB
	
	5
	
	
	

	
	IGCPA/BM
	
	5
	
	
	

	
	GEF
	
	5
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	Types: 1. Community based - 2. NGO - 3. Government  - 4. International  - 5. Other
	
	


	
	
	
	
	
	

	10
	How long have you been implementing this activity?
	1994 
	
	

	
	
	
	
	
	

	11
	When will this activity finish?
	.........
	
	

	
	
	
	
	
	

	12
	What is the source of funding for this activity?
	
	
	
	

	
	AFDI (Organisation Paysanne de la France) Projet FISONG

	
	

	
	Please specify government (national/ local), private (profit making), NGO local/ national/ international), community funded
	
	

	
	
	
	

	13
	If the activity is information based, try find out about the sources and process to get the information to the users. Here are some questions that may be useful to build the story: 
· What is the source of information used? 

· How do you get it? 

· Do you process the information in any way for your target audience (e.g. reformatting, reframing, re-analysis)?

· If yes, what do you do, how and why? 

· How do you pass it on to your target audience? 

· What products do you generate?

· How do you communicate them?
· What are the main challenges/difficulties you encounter?
	
	

	
	(use additional pages if needed. If so, please write the organisation, activity name and page number at the top).
	
	

	
	
	
	


	
	
	
	

	14
	Are you aware of any other organisations working locally on this theme, but that you are currently not working with? (list)
	
	
	

	
	Non

	
	


	1
	Activity name
	
	

	
	Activités de soutient à la production de semences améliorées.
	
	

	2
	What are you doing?
	
	

	
	Accompagnement d’uun groupe de producteurs semenciers dans l’appui-conseil-suivi, la formation de nouveaux semenciers et le recyclage. Accompagnement de l’activité de production : engrais, processus de cretification, commercialisation
	
	

	
	
	
	
	
	

	3
	Where is it happening (include area coverage, if possible identify it on a map of the area)?
	
	

	
	Dans la region du Nord
	
	

	
	
	
	
	
	

	4
	Describe the way it is implemented (find out: who implements, mechanism for delivery, frequency, what capacity is built, what is the role of individuals/groups/community, etc.) 
	
	

	
	L’équipe de l’unité agroéconomique chargé du suivi-conseil-appui en collaboration avec les conseillers, la cellule d’approvisionnement d’activités commerciales (CAAC) sont chargés du commerce. Les capacités renforcées : les producteurs deviennent des experts en production de semences. L’activité s’effectue annuellement.
	
	


	5
	Describe the target population and the population being reached (characteristics, size, etc.)
	
	
	

	
	Cible: producteurs du Nord. Ceux touchés sont les céréaliers et ils espèrent atteindre les maraîchers.
	
	

	
	
	
	
	
	

	6
	Are you targeting a particular group?
	
	Yes 
	⃝
	1

	
	
	
	No
	⃝
	2

	
	Describe the targeted group
	
	
	
	

	7
	Are you targeting mainly 
	men
	young
	⃝
	1

	
	Tick as many as relevant
	
	adults
	⃝
	2

	
	
	
	elderly
	⃝
	3

	
	
	women
	young
	⃝
	4

	
	
	
	adults
	⃝
	5

	
	
	
	elderly
	⃝
	6

	8.
	Are there any specific ethnicities, type of households (e.g. female headed) or specific socio-economic/vulnerable/ marginalized groups that you are currently targeting in your operations?  (list them below)
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	

	
	
	
	
	
	

	9
	Are you working together with other organisations?
	
	
	
	

	
	If yes, list them
	
	
	
	

	
	Name
	Contact person
	Type of organisation
	Contact number
	
	

	
	Union nationale des producteurs semenciers
	
	5
	
	
	

	
	Union régionale des producteurs semenciers
	
	5
	
	
	

	
	INERA
	
	3
	
	
	

	
	DRAHN
	
	3
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	Types: 1. Community based - 2. NGO - 3. Government  - 4. International  - 5. Other
	
	


	
	
	
	
	
	

	10
	How long have you been implementing this activity?
	2007 pour les céréaliers et 2010 pour les maraîchers
	
	

	
	
	
	
	
	

	11
	When will this activity finish?
	
	
	

	
	
	
	
	
	

	12
	What is the source of funding for this activity?
	
	
	
	

	
	Producteurs et FNGN
	
	

	
	Please specify government (national/ local), private (profit making), NGO local/ national/ international), community funded
	
	

	
	
	
	

	13
	If the activity is information based, try find out about the sources and process to get the information to the users. Here are some questions that may be useful to build the story: 
· What is the source of information used? 

· How do you get it? 

· Do you process the information in any way for your target audience (e.g. reformatting, reframing, re-analysis)?

· If yes, what do you do, how and why? 

· How do you pass it on to your target audience? 

· What products do you generate?

· How do you communicate them?
· What are the main challenges/difficulties you encounter?
	
	

	
	(use additional pages if needed. If so, please write the organisation, activity name and page number at the top).
	
	

	
	
	
	


	
	
	
	

	14
	Are you aware of any other organisations working locally on this theme, but that you are currently not working with? (list)
	
	
	

	
	Non 

	
	


Perception

1. From your point of view, at your workplace, what is the relative importance in the portfolio of your organisation that is placed on climate or weather related activities:
	
	None
	Low
	Medium
	High
	Very high

	Allocation of time
	⃝
	⃝
	⃝
	⃝
	⃝

	
	
	
	
	
	

	Allocation of staff
	⃝
	⃝
	⃝
	⃝
	⃝

	
	
	
	
	
	

	Allocation of budget
	⃝
	⃝
	⃝
	⃝
	⃝

	
	
	
	
	
	

	Other, _________________
	⃝
	⃝
	⃝
	⃝
	⃝

	
	
	
	
	
	


	2.
	From your point of view, what is driving the agenda for climate related services and information (tick as many as relevant)
	
	

	
	funders
	⃝
	1

	
	my organisation headquarters
	⃝
	2

	
	my local office
	⃝
	3

	
	community based organisations
	⃝
	4

	
	farmers individually
	⃝
	5

	
	other
	⃝
	6


	3.
	When did your organisation start implementing on the ground “climate change” related activities? 
	
	

	
	Après les grandes sécheressess des années 70. Après 1978

	
	

	
	don’t know
	⃝
	1

	
	not started yet
	⃝
	2


4. Are there any gaps in the areas of climate related activity that you perceive in your organisation today?

	
	Area

	1
	Besoin de financements et de moyens techniques

	2
	Faiblesse de la technicité qui limite l’inovation

	3
	

	4
	

	5
	

	6
	


5. What is your organisation doing well, or is innovative in areas of climate related activities today – where can others learn from you?
	
	Area

	1
	L’irrigation de complément

	2
	Enquêtes auprès des sexagénères pour recueillir, récenser les signes climatiques

	3
	

	4
	

	5
	

	6
	


	6.
	If you were the person making decisions on the agenda for next year, which climate related activity do you think would have potential here that is not yet included in your work?
	
	

	
	Développer des stratégies pouvant lever les mauvaises pratiques, prejugés et mettre en place les cultures irriguées de complément.
	
	


	7.
	Do you have any comments or additional ideas you would like me to record?
	
	

	
	En matière de climat, la volonté y est mais les limites sont énormes. Au niveau de la fédération, le fait d’être présent dans plusieurs provinces constitue une force. Cependant, les distances et l’insuffisance des moyens financiers limitent l’action. Nous sommes victimes de notre grandeur.
	
	


COMMENTAIRE

Fédération est une très bonne organisation qui apporte beaucoup aux populations rurales. Ils offrent des services aux populations aussi bien pour la production que pour la commercialisation. Ils innovent en essayant de placer des pluviomètres dans les villages afin que les producteurs puissent suivre l’évolution des précipitations et de mieux planifier les activités agricoles. Aussi, par leur radio ils arrivent à atteindre une grande portion des ruraux, les informent et les forment. Au regard de leurs objectifs et des activités menées, ils sont des partenaires potentiels de CCAFS.
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